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ABSTRACT : In the present era of technology mass media is one of the most important of everyone’s life and it is
difficult to survive without mass media and communicating to each other. In 21% century technological advancement
had influenced every aspects of our life and with this change the use of mass mediais drastically expanded and took a
significant placein almost all thefields. Mostly used mass mediaiselectronic mediaasin thisperiod of digitization the
use of computer, television, internet etc. became the powerful and the most effective instruments of spreading or
sharing information. In the past few year the teaching pattern is also changed which influenced the students to adopt
and use mass mediums which are easily assessable to them. Today’s generation is highly using these mediums for
getting information, dissemination of information, for expressing and sharing views, opinion and ideas, advertising,
marketing and al so for entertainment. Hence, this study was conducted to find out the use of mass mediums (electronic
media), pattern of using mass mediums for information and mark out the purpose and time spends by the adol escents,
for which 120 school going children between 11 years age group were sel ected through random sampling technique. A
self-structured questionnaire was used to assess the mass mediums media (electronic media) usage. The results
reveal ed that magjority of studentsi.e. 39.16 per cent use mass medium for getting new ideas and information, 25.83 per
cent for creating awareness, 21.66 per cent for entertainment and 13.33 per cent for other purpose.
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